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Marketing Management. 113, p. 243-257 15 p.

Impact of failure severity levels on satisfaction and behavior: from the perspectives of justice theory and regulatory focus
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Kapoor, P. S., Balaji, M. S., Jiang, Y. & Jebarajakirthy, C., 24 Jun 2021, (Published Online) In: Journal of Travel Research.
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Balaji, M. S., Jiang, Y., Singh, G. & Jha, S., Apr 2020, In: Journal of Business Research. 111, p. 1-11 11 p.
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Examining the antecedents and consequences of perceived shopping value through smart retail technology
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Lee, Z. W. Y., Chan, T. K. H., Balaji, M. S. & Chong, A. Y. L., 2018, In: Internet Research. 28, 3, p. 829-850 22 p.
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Balaji, M. S., Roy, S. K. & Quazi, A., 2017, In: European Journal of Marketing. 51, 5-6, p. 960-982 23 p.
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Building trust in internet banking: A trustworthiness perspective
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Roy, S. K., Padmavathy, C., Balaji, M. S. & Sivakumar, V. J., 8 Jun 2012, In: International Journal of Bank Marketing. 30,
4, p. 246-266 21 p.
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